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Health Benefit Research Supported by
Canadian Cranberry Growers Coalition

e Tufenkji — McGill University. Effects of CB
Materials re Bacterial Pathogenic Properties

* Chen, McKay, Blumberg. Tufts University
Urinary PAC A2 as a Biomarker of Compliance
to Intake of CB Products — A Pilot Studly.

* Basu, Lyons. Oklahoma State University.
Effects of CB on Postpradial Metabolism in
Obese Patients with Type-2 Diabetes.
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Horticulture Research Study

* Cranberry Horticultural Research in North
America: A Review of Research Activities and
Sources of Funding in 2012

— John S. Wilson, Horticultural Advisor, Cl

* Task force developing recommendations
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Public affairs initiatives on issues that
influence consumer demand

 Added Sugar in the diet

* Non-supportive UTI Research & Reviews
* Dried cranberries under attack

* Warfarin Success
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Added Sugar Issue

* Anincreased focus on sugar in the diet and its
perceived connection to rising obesity rates

may result in decreased consumption of
cranberry products
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How Sweet Is It?

Calories and Teaspoons of Sugar in 12 Ounces of Each Beverage
For more information, see The Nutrition Source, www.hsph.harvard.edu/nutritionsource/healthy-drinks/

200

-® .,

- P 10 50
-0 00
—@» — —@ —@ 10

= —O —0 —0 —0 00

-0 0-90 .

-0 0—0—0 - 00

Key

170 Total Calories

Teaspoons of Sugar

RED: Drink Sparingly and
Infrequently

YELLOW: A Better Choice,
but Don’t Overdo It

GREEN: Best Choice

¢ 00

Cranberry Orange Orange Cola FDA Definition  Sports New Target  Seltzer With  Coffee With  BEST BET:
Juice Soda Juice of Reduced Drink for Food a Splash aSugar SUGARFREE
Cocktail Calorie Industry of Juice Packet NATURALLY

(Water, Tea, Etc.)

@© 2009 Harvard University. May be reproduced for non-commercial educational purposes without specific permission. For all other uses, please contact The Nutrition Source, www.thenutritionsource.org.




Added Sugar Issue - Cl Strategy

* Develop for publication in 2013 a review of
the health benefits associated with the
bioactive components of cranberries

— Working title: Cranberries and their Bioactive
Constituents in Human Health

— Publication: Advances in Nutrition

— Focus: components of cranberries that are known
health benefits in other fruits, such as
polyphenols, flavanols and proanthocyanadins

— Authors: team of recognized scientific experts
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Non-supportive UTIl Research

 The Cochrane Collaboration Review:
“Cranberries for preventing urinary tract
infections” —10/17/2012
— 2008 report was generally positive
— 2012 report included an additional 14 studies
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Cochrane Conclusions

CJC doesn’t work for UTls

CJC “tastes” bad and so the studies have large
dropout rates

Two glasses are too much for anyone to drink
No need to invest in more research

Further studies of cranberry juice are only
likely to support this conclusion, and should
not be undertaken without strong justification
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Cochrane Review -- Cl Response

* Distributed press release to counter
Cochrane’s assertions: “Science Strongly
Supports Cranberry Benefits for Urinary Tract
Health”

— Highlighted new studies that show significant
reductions in women and children with up to 65%
reduction in UTIs

— Reduced use of antibiotics

* Qutreach underway to long-lead media
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Dried Cranberries Attacked

e California Raisin Marketing Board launched a
direct attack on Sweetened Dried Cranberries in
their Let’s Keep it Real campaign

e Targeted e-blasts, print advertisements, broadcast
dietitian media segments and print articles
* Negative Messages

* Nutrients are virtually eliminated in SDCs
* Focus on added sugar vs. natural sugar

* Natural vs. processed
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Dried Cranberries: Response

* Developed 3
andouts to explain the ¢
nd how to incorporate S

et to Love Dried
u-:c--- [T an £s

D 0 et o St oy S —
L L
o vt d by P et gt @ B e
b N -

B s e et S e o S oy o et e——
B B e e e ]

T e ey e B Nt patie b TVt S
B e S

TN b 8 e e o —— . by - - o p—
- v b - T

B ot e L S 8 G o gl s & B N D Ll ke
- oy o | 5 4 vt s b ol oo .
e T L R

T T # g b i & s o S o . B S s
Mt et o — s bl S b, o 3 s v - v
5SRO . wvera—y -

B b s v bt e B e & W S St A s i @ L gt |
—— N e ey v ey o W e - G 19—

B D0 b b b S . s i b e Bk o e, b, b,
P At v, Mt bt P oo b - Gt o— ) W
— e s no.

D Dt cuterrnn o by sy b o e o iy oo by ol S S
Wt bt o @ o Lt o e T g 7] 0 b s o st Lo e ¥ (et

Exceptiona

The Cazapase s Trad Conderm

How Dirie e

Crankerries >

e - . —
L4 P A b e  wani, Py B e Ve L and | . i Lt 18

4 W et Ml o M i s S, Sl S 4 g s o o W L gt g
g — o —— 5 ot W By ] o Ao

D e e S L B e
e e E e
b e TV oty W ot el TN e ey v b ol € oAbt oty e vo
DT I B I e ]
et s ) ey gt 4 e v L o e rvgmony v o o b v Ay
Vo Al P TN e e o b st A8 G s o S o, ol Sy
B e T T ]

e L o, o | e ey d B e e e e
1 ed cptem

B e o A ot bt e A b Sy
N e | e ot e

I T
W1 e e N8 Bt B Bt % T o e T ik W g P (Ve el O

B R e o o rd e nh e e A 7 Rt &

B D o e suBew o ve & s sl W & ey Ty g ey s Ry sy B
B an w———— . s GG o it W Ay . A S At T e s

WM 0 B b e —— o S oy Vot i by

LT - - -

Dried Cranberry”
ried cranberry process
DCs into a healthy diet

The Ersopvaral Trad Cmelarry

@ & Tart

Dnad Cammberma

B T T | G o 104 (S B et % LI S S Dl e 1
s w— -y amer wen Amema W13 4| e N
s e by e B b b e B Ty ot e Rt et e b, TR b
o — - S el o ren 4 - -
mamten L ) 4 Wi Aabisn et o ma Wt
P T e et 5 TV e i b v of B ey |y o -
o s P T g VT b s 6 it 9 e s 0 St 0 S ey P R et
Vel B nans W beag i B % s M St 4 Ve

B e L R e
- e - e b 0 4 0Dy & ey & B b T - oty
L et

0 i eal WA g g St Tod 1 B sttt bt &

s oy

1] - oy

B A Dt L | o Sy bt o ot <od 8 b i gt A Sl cabe. .
€ pom ey # bt et o oA pwe By W e B o by

B b o et e MR e s e e g R b e ey

W ruh o v e b R et S8 S ST % W b g o e

B vt St Ay et e ST W T el W W e e 4 ) e -

@ s B VS W S SO (A7) WA S o D
1 g d i S e ol e S 1 W 2 S

B e ot L 0 B i bt b ¢ B B0

© Doty (natedud ot dnets ¢ Aoy 08 o Sl senbton o bt @ e A0 Aol purt

L I e T e L R e

L e L T g L R e o

o e o e

e -

R R PR PR R PR E
plivvipdivetpdveing  pdvvbapdivelapdivengl oo

INSTITUTE
13




Warfarin — SUCCESS!!

 The FDA approved revised Warfarin
(Coumadin®) patient medication guide that
excludes a warning to avoid cranberry juice

and cranberry products became effective May
29, 2012.

* Cl website toolkit for health care providers
updated
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Proactive Public Relations Activities

* Cranberry Health Newsletter Spring & Fall Issues
* Broadcast and online media outreach — Registered
Dietitians

* Driving Health Care providers to the Cranberry Health

Research Library
ﬁ althline ‘A’-.TT_.:' _____ m

4 CRANBERRY HEALTH NEWS
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Super Nutrient of the Week: The Health
Benefits of Proanthocyanidins
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Thank You — Merci beaucoup
to
Canadian Cranberry Growers
Coalition
For your continued support of
health benefit research and other
initiatives critical to the cranberry
industry
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For more information contact

Terry Humfeld, Executive Director
thumfeld@cranberryinstitute.org

302-355-5970




